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1923: Local Business Owners Recognize
Need to Better Manage Tourism
Development in Jackson Hole

Meeting to discuss concerns about “tawdry
exploitation” of the valley

* @Grocery ownher

* Newspaper owner

* Rancher

* Ferry operator

* Yellowstone Superintendent

Each agreed to contact friends and connections
back east to purchase lands for preservation

Grand Teton National Park — Thanks to Chip Jenkins



Sustainable Destination Management Plan (SODMP)

The SDMP looks at all the ways
the area and tries to support the good effects and
reduce or eliminate the negative effects.

A plan with a good balance protects the local
environment and culture that visitors have traveled to
enjoy.

The focus is on ecosystem
stewardship, growth management and quality of life.



The SDMP

* builds upon the efforts of community partners
pioneering work on sustainability initiatives.

* 18-member steering committee of stakeholders
provides oversight.

* |s a new strategy that reflects a shared
community vision, ensuring community support
and shared responsibility for managing
Teton Communities from a tourism perspective.

* Includes surrounding communities



HELP SHAPE TOURISM
IN THE TETONS.

Voice your opinion and take the survey.
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Take the survey at

VISITJACKSONHOLE.COM/LOCALSURVEY  JcksoN

=
Encuesta disponible en Espafiol Plll.i;_
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WE WANT T0 HEAR
FROM YOU.

If you live or work in Teton County,

Wyoming, share your voice and
views.

TAKE THE SURVEY )]

TOMAR LA ENCUESTA EN ESPANDL »

visitjacksonhole.com
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Resident Sentiment
Towards Tourism

2. Overall Feelings about Tourism in Teton
County, Wyoming

Please read each statement and then rate
your agreement with the statement.

Tourism is important to the local economy.

Strongly Disagree
Disagree

Neutral

Agree

Strongly Agree

1 of 31 answered
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SUSTAINABLE DESTINATION MANAGEMENT PLAN
PROGRESS

I PHASE 4: PLAN DEVELOPMENT & VALIDATION

Fall-Winter 2022

% PHASE 5: PLAN LAUNCH

» Launch the SDMP to Shape the Future of Tourism

Winter-Spring 2023




END ZONE

A strategic to identify objectives for
managing tourism to support the Teton County Comp
Plan vision of a healthy

1{e]g

Facilitated by the Jackson Hole Travel and Tourism Joint Powers Board in partnership with George
Washington University and Confluence Sustainability.



WHOLE-OF-DESTINATION

ALL LANDS APPROACH

PUBLIC LAND
MANAGERS

TOWN
MANAGERS

COUNTY
MANAGERS

DESTINATION
MANAGEMENT &
MARKETING
ORGANIZATION

TOURISM
BUSINESS
MANAGERS

RESIDENT
COMMUNITY
GROUPS & NGOs



Visitor Communications:

The current category messaging makes sustainabie
travel feel more like a burden than a benefit.

We will target shared motivations to change behavior
New Websites

POI Coordination
surrounding communities
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ONELITTLE TAG.
ONEBIG PROBLEM.

‘When you tag a photo with a specific location, the

harm of excess traffic follows. Use the generic location .
“Tag Responsibly, Keep Jackson Hole Wild” in
your posts to help preserve the beauty of the wild.

LIKES IS A
PATGH

t's alegitimate question. Because when you tag
the specific location of a nature area on Instagram,
d they bring unintended harm to the
. So, in the spirit of Jackson Hole’s tradition
of conservation, we ask that you share your photos with
ageneric location: “Tag Responsibly, Keep Jackson
Hole Wild.” With every epic nature photo you post,

you'll help protect our natural treasures
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VisitjacksonHole.com




JH Travel & Tourism Board

STAY WILD
Brand Platform

Tourists

The Wild Rules
Responsible Tourism
Campaign

Leavelt Asltls
Responsible Tourism
Campaign
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Goal: play further up in the funnel to change
the conversation and target motivations and
attract the visitor who aligns with our values.

Current
category
messaging



MOUNTAINNEIGHBOR.ORG
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